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FOR MORE THAN three decades, American interior designer Anthony 
Baratta has been transforming ordinary American homes into extraordinary 
spaces. Widely vaunted for the use of bold colours, nautical motifs, floral  
and chinoiserie prints in his designs, Baratta is renowned for his whimsical 
touches and juxtapositions of unexpected elements — take for instance, his 
rhythmic play with patterned textiles or hanging a canoe from the beams. 

This season, these recognisable stylistic signatures coalesce with Italian 
brand Weekend Max Mara to create the house’s Spring/Summer ’19  
signature collection. 

Entitled “Nantucket”, the line-up of ready-to-wear finds inspiration  
from the summer colony of the same name located south of Cape Cod in 
Massachusetts. Known for its windswept beaches, panoramic harbour and 
historic shingle style homes, the island is a popular summer retreat for many 
Americans. Imbued with the nostalgic, laid-back charm of summer, the 
collection emphasises fuss-free silhouettes tailored for the contemporary 
woman on-the-go.

From lemon-yellow trousers that feature illustrations of Baratta’s past 
furniture creations to a circular skirt in micro gingham that features a motif 
of cascading roses, much of the twelve-piece offering reflects Baratta’s 
fondness for crisp colours, sharp prints and patterns. The collection also 
draws on Baratta’s 
singular obsession 
with oriental ceramics 
as evident in a duster 
coat illustrated with 
Chinese porcelain 
vases. 

Here, T Singapore 
speaks to Baratta on 
his creative influences 
for the “Nantucket” 
collection. 

T SINGAPORE: This is 
your first ready-to-
wear collaboration. 
How would you compare designing furniture to designing clothes  
for women?
ANTHONY BARATTA: They both require attention to detail, [a] sense of 
scale and must maintain a high taste level that is timeless.
TS: The use of prints is a Baratta signature. What about the silhouettes — 
how did you determine those for the collection?  
AB: We worked with the Weekend Max Mara team to create the silhouettes 
to reflect a casual elegance that would be worn in any high-style resort 
location such as Capri, Nantucket or Palm Beach.

TS: Design, particularly in furniture, is known to 
affect the way people live. Do you think the same 
can be said for clothes?
AB: Of course. It expresses your personality 
through the use of textiles, patterns and colour. It 
shows everyone around you the effort you put into 
reflecting your style and taste. There’s a certain 
confidence that comes with dressing well.
TS: What got you interested in working with a 
fashion brand?
AB: I’ve participated in the world of fashion throughout my entire adult life 
and admire when I see something smartly designed and innovative. I’ve 
always had fashion designer friends and the way they work and create has 
always inspired me.
TB: Interior design is incredibly subjective — some things work for some 
people. Do you think the same can be said about prints in fashion? It works 
for some and doesn’t for others?
AB: Yes, absolutely. Some people can wear and handle larger and bolder 
patterns while others 
do better with solids or 
subtle patterns. It’s 
both physical and 
psychological.  
— Sng Ler Jun

Endless 
Summer Days

In collaboration with Italian 
brand Weekend Max Mara, 
American interior designer 

Anthony Baratta pays  
homage to the charming  

island of Nantucket.
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Clockwise from top 
right: Illustrations of 
Anthony Baratta’s past 
works on lemon-yellow 
trousers; rose motifs 
laid over gingham 
checks recall Baratta’s 
knack for “pattern-on-
pattern”; a portrait of 
Anthony Baratta.
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